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VISITOR ECONOMY SPATIAL REVIEW

Kiikstart is a proud partner of 

WHY BUSINESSES NEED TO 
UNDERTAKE A SPATIAL REVIEW
To achieve maximum growth in the future, businesses 
participating in the visitor economy need to be able to 
upskill to make sure impactful, creative and relevant 
spaces are being created for guests.

The physical space will play a key role in shaping 
reputation and future success not only of individual 
businesses but of the regions as a whole. 

Without a plan to improve customer delivery through more 
captive business space,  regions will not fully benefit from the 
opportunities expected within a growing visitor economy. 

Some business will  benefit and continue to grow while 
others will be left behind as there becomes more choice for 
a diverse range of guests with greater expectations. 

This spatial review will allow business the opportunity to 
re-set, be creative and implement ideas that will make 
a difference while making the changes needed to be 
competitive in a growing visitor economy. 

WHO WOULD IT BE SUITABLE FOR?
• Any operator or business that has a physical space 

that guests interact with as part of your service. 

• As a guide this includes retailers, wineries, hospitality, 
accommodation providers, tour operators, visitor 
information centres and professional services.

KEY AREAS OF FOCUS OF THE 
VISITOR ECONOMY SPATIAL 
REVIEW
Key areas that will underpin the spatial review experience 
will include:

• The role of external signage in creating a sense of 
curiosity and exploration to drive foot traffic throughout 
the region. 

• Adopting a more visionary and entrepreneurial 
approach to signage design and execution to 
celebrate unique, integrated regional offerings. 

• Developing a spatial approach that allows businesses 
to become specific destinations for gifts, events and 
experiences for local residents and the visiting family and 
friends market – where to find opportunities and growth?

• The role of creative internal signage in adding value to 
the guest experience and drive regional expenditure – 
creating a more captive/immersive experience. 

• Communicating regional stories and product offerings 
in a creative and curious style– maximising the 
cardboard salesperson. 

• Creating a space that does not rely 100% on the 
presence of staff –tactics that can promote regional 
experiences that encouraged increased investment. 

• Utilising business space to promote regional identities 
and characters that will add value to the guest 
experience while increasing regional spend. 

• Integrating retail and information to create a more 
holistic and connected guest experience through 
physical work space that encourages regional 
development and growth. 

• Developing spaces with a higher degree of hands 
on experience, interaction and connectedness to 
individual business and the entire region. 

• Utilising IT and social media to create a more captive, 
relevant and impactful experience for regional guests. 

• Being entrepreneurial in the delivery of regional 
experiences and how these are promoted and 
packaged on the shop floor for maximum take up. 

• Current evidence of innovation within space as it relates 
back to regional brand and individual businesses. 

• Presence of regional themeing within business spaces 
and the resources needed for maximum guest spend. 

WANT TO KNOW MORE? 
As each experience can be handmade based on your 
specific circumstances, please contact Ali Uren of Kiikstart 
if you would like to benefit from a complimentary, no 
-obligation 30 minute conversation to assess your needs. 

SATIC members will receive a 15% discount on Kiikstart 
services. 


